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Introduction:

Michael Hadfield- Senior Innovation & Growth Specialist



UK Food and Drink Sector Market Sizes (in € Bn) 

Estimates from 2023 to Early 2025

Also supply into retail 

(52% of Wholesale 

market supplies into 

retail, 29% into 

catering).

*Federation of Wholesale 

Distributors.

https://www.fwd.co.uk/wp-content/uploads/2025/02/Going-For-Growth-February-2025.pdf
https://www.fwd.co.uk/wp-content/uploads/2025/02/Going-For-Growth-February-2025.pdf


…more stats.



Organic customers twice 

as likely to order online 

than instore

* Soil association report 2024

Organic Food & Drink

https://www.soilassociation.org/news/2024/february/22/organic-market-grows-for-12th-year-but-the-uk-needs-radical-rethink-to-reap-further-benefits/


Unverified: 2024 Circa £570m

https://tradingeconomics.com/united-kingdom/imports/greece


Food & Drink trends in 2025

Interested in trying Greek food- 39%

Already eat Greek food- 40%

Generally interested in Greek food- 79%

Source: Bidfood survey 2025

Greek foods growing in popularity-

Spanakopita

Pastiso

Kolokythokeftedes

Click on link for more information 

(source: Bidfood).

https://www.bidfood.co.uk/food-and-drink-trends-2025/flavours-less-travelled/?_gl=1*1ta59n2*_up*MQ..*_ga*MTUzOTY2ODgzMi4xNzU2ODAxNzI4*_ga_QDF8W5XR98*czE3NTY4MDE3MjckbzEkZzAkdDE3NTY4MDE3MjckajYwJGwwJGgxNzcwNzczNDMx


The rise of Greek Cuisine- a Global renaissance 

According to market research company Euromonitor International, the Greek food 
market has seen a compound annual growth of 4.5% between 2019 and 2024.

This steady rise suggests that Greek cuisine is not just a passing trend but a lasting part of the UK’s food scene

Source: The Wholesale group.

https://insider.thewholesalegroup.co.uk/articles/pro-chef/the-rise-of-greek-cuisine-a-global-renaissance/


Positive indicators of Greek Food & Drink in the UK…..

Reported sales skyrocketed, 

increasing by 277% 

compared to June 2023 and 

by 207% compared to May 

2024 overall.

* Source: Drinks Intel & The Drinks Business

Greek wine
BREAKING THE PLATE: ARE GREEK 

RESTAURANTS FINALLY HAVING THEIR 

MOMENT?

There’s been a growing 

desire for authentic, 

unpretentious food.

KALLOS: NEW GREEK RESTAURANT 

TO OPEN IN SALFORD THIS AUTUMN

Greek cuisine is really having a 

moment right now in 

Manchester.

The Real Greek launches

 first retail range in Tesco

https://drinks-intel.com/industry-intel/first-greek-wine-month-sees-uk-sales-more-than-triple/#:~:text=The%20UK's%20inaugural%20Greek%20Wine%20Month%2C%20led,by%20207%25%20compared%20to%20May%202024%20overall.
https://www.thedrinksbusiness.com/2024/07/sales-of-greek-wine-treble/#:~:text=The%20inaugural%20Greek%20Wine%20Month,top%20producers%2C%E2%80%9D%20Sapungiu%20added.
https://www.palatemag.co.uk/breaking-the-plate/#:~:text=While%20Italian%2C%20French%2C%20and%2C,say%20it%20%E2%80%94%20taking%20them%20seriously.
https://tasteofmanchester.com/news/kallos-new-greek-restaurant-to-open-in-salford-this-autumn/#:~:text=KALLOS:%20New%20Greek%20restaurant%20to,Filo%2C%20Saganaki%2C%20and%20Keftedes.
https://www.a1retailmagazine.com/latest-news/the-real-greek-launches-first-retail-range-in-tesco/#:~:text=This%20month%2C%20the%20UK's%20Greek,future%20openings%20in%20the%20pipeline.


Retail sector

Dominated by the big 5 supermarkets (August 2025)

Online

Tradiional “Corner shop”

Rise of the Discounters

Rise of the Discounters



Tesco August 2025 (Small superstore)

Promotional 

backboards

Shelf edge 

stripping

Link to Trophi UK website 

(Surya Foods)

https://greekforfood.co.uk/
https://greekforfood.co.uk/
https://greekforfood.co.uk/


Tesco August 2025 (Small superstore)

No 

promotional 

activity

Retail Ready 

Packaging

Planograms/ 

Merchandising plans-

 

• Buyer priorities

• Timing

• Logistics/ KPIs

…more on this later from 

Noor.



Tesco August 2025 (Small superstore)

No 

promotional 

activity

Link to The Real Greek UK Website

https://www.therealgreek.com/the-real-greek-at-home/


Lidl- monthly promotions



Wholesale/ Distribution/ Cash & Carry

Top 50 UK Drinks 

Wholesalers- 2024

https://www.brake.co.uk/
https://www.bidfood.co.uk/
https://www.sysco.com/
https://www.kff.co.uk/
https://www.freshdirect.co.uk/
https://www.countrychoice.co.uk/
https://www.booker.co.uk/external/catering/our-ranges.html
https://www.jjfoodservice.com/
https://www.bestwaywholesale.co.uk/
https://www.aristonfoodsltd.co.uk/
https://agoragreekdelicacies.co.uk/
https://hellenicfoods.co.uk/
https://www.maltbyandgreek.com/
https://greekmarket.co.uk/
https://harpers.co.uk/news/fullstory.php/aid/33317/Top_50_Drinks_Wholesalers_2024:_The_full_rundown.html
https://harpers.co.uk/news/fullstory.php/aid/33317/Top_50_Drinks_Wholesalers_2024:_The_full_rundown.html
https://harpers.co.uk/news/fullstory.php/aid/33317/Top_50_Drinks_Wholesalers_2024:_The_full_rundown.html
https://harpers.co.uk/news/fullstory.php/aid/33317/Top_50_Drinks_Wholesalers_2024:_The_full_rundown.html
https://www.costco.co.uk/


Wholesale Food & Drink trends

• Plant-based revolution: The market for plant-based foods is growing significantly, driven by consumer 

demand for meat and dairy alternatives (not confined to veganism- includes a wider shift towards healthier, 

sustainable eating).

• Sustainability and packaging innovation- Retail ready and environmental packaging are key considerations 

for buyers.

• Global flavours: Consumers are seeking more authentic and adventurous culinary experiences.

• Alcohol-Free Beverages and Low-ABV Drinks- market grew by 31% in 2023!

• Digital adoption- Warehousing, Online (including speed/ error reduction).

Why doner meat is popular in UK restaurants

https://pentagonfoodgroup.co.uk/blog/why-doner-meat-is-popular-in-uk-restaurants/
https://www.gs1uk.org/about-us/membership/get-a-barcode
https://osy-group.com/osy-xtend/


In conclusion

• The market for Greek Food & Drink is on trend for 2025.

• Cost, margins, branding, taste are all factors…but what is your USP and how will you 

communicate this to enthuse buyers?

• What is your channel strategy/ Route to market? Focus on quality, the story but understand 

the retail, foodservice/ distribution supply chain before committing to volume.

• Understand buyer priorities as well as your own. Timing is important. 

Wouldn’t it be useful if we knew someone with actual buying experience?

Thank you for listening
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